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 55 Regions Hospital Surgical Specialty Clinic 2.1
 56 Wacouta Commons - Phase II 26.6
 
2003 
 57 Biomass Cogeneration Plant 55.0
 58 Workforce Bldg. Housing Renovation 19.3
 59 American House 1.3
 60 North Quadrant District Cooling Station 13.0
 61 Bureau of Criminal Apprehension 58.0
 62 Straus Apartment Renovation 13.0
 63 West 7th Street Parking 10.0
 64 Landmark Plaza 4.2
 65 Mississippi River Visitor Center .84
 66 Shepard Road Renovation 6.5
 67 Great Northern Lofts - James J. Hill Bldg. 27.0
 68 Produce Exchange Building 32.6
 69 Xcel Energy Flood Wall 3.0
 70 MN Children’s Museum Rooftop ArtPark 1.3
 71 John Nasseff Neuroscience Institute I 1.5
 72 Science Museum Science House 1.0
 73 U.S. Bancorp Operations Center 79.2
 74 Raspberry Island Bridge 1.6
 75 The Liffey 1.8
 
2004
 76 St. Paul Farmers’ Market Expansion 2.2
 77 Saint Paul Public Housing Agency 15.0
 78 Block 19 Ramp 18.5
 79 Science Museum Environmental Park 2.5
 80 Samuel H. Morgan Regional Trail 3.0
 81 Upper Landing Park - Phase I 3.0
 82 Rossmore Building Condos 8.6
 83 Ninth Street Lofts 12.9
 84 John Nasseff Neuroscience Institute II 18.0
 85 Saint Paul Chamber Orchestra 2.0
 86 Roy Wilkins Dance Space 1.25
 
2005 
 87 Minnesota Public Radio Headquarters 46.0
 88 MDA - MDH Lab Building 60.0
 89 Orville Freeman Offi ce Building 74.0
 90 Elmer L. Anderson Human Svcs. Bldg. 101.0
 91 BioScience Center 19.0
 92 Armstrong Quinlan House 2.7
 93 Vento Nature Sanctuary 10.0
 94 Lyon’s Court, Senior Housing 9.7
 95 Gander Mountain  1.8
 96 Lowry Lofts 34.0
 97 Union Depot Lofts 8.4
 98 Lot 270 9.6
 99 Northern Furniture Building Exterior Ren. 1.0
100 Holiday Inn Ramp 4.5
 101 The Saint Paul Hotel Renovation 10.0
 102 Wacouta Commons Park 1.2
 103 Upper Landing Park 3.0
 104 LoTo 2.4 
 105 Conservatory for the Performing Arts 2.0
 106 Roy Wilkins Renovation 2.0
 107 HealthPartners Specialty Care Center 22.0
 
2006 
108 Fitzgerald Condominiums 2.5
 109 Crane-Ordway Building Renovation 11.7

New Investment
Confi dence in Saint Paul’s future has led to signifi cant investment in Minnesota’s Capital City.  Over $3 billion of new investment has been completed in downtown since 1998 
and nearly an additional $3 billion of investment is under construction or planned through 2014.

1998  In Millions
 1 Central Towers Rehab 8.0
 2 Ecolab Plaza 13.0
 3 Hamm Building Renovation 15.0
 4 Jemne Building Renovation 1.0
 5 Media One Renovation 10.0
 6 Minnesota Department of Revenue 75.0
 7 City Hall Annex Renovation 4.6
 8 RiverCentre 77.5
 9 Wabasha Bridge 35.0
 10 World Trade Center Ramp 13.5
 11 Lawson Commons & Ramp 101.0
 
1999 
 12 Science Museum of Minnesota 100.0
 13 Ramsey County Juvenile Justice Ctr. 19.7 

2000
 14 Holiday Inn RiverCentre 10.5
 15 Harriet Island Redesign - Phase I 14.5
 16 Lafayette Parking Lot 3.0
 17 Minnesota Club Redesign 7.0
 18 Minnesota Life Building 102.0
 19 Minnesota Business Academy 6.0
 20 Xcel Energy Center 175.0
 21 Wacouta Commons - Phase I 25.0
 22 Regions Hospital 82.0
 23 Rivertown Market Grocery .7
 24 St. Paul Athletic Club 8.6
 25 Nasseff Heart Hospital and Ramp at United 23.0
 
2001 
 26 Capitol Heights Housing 4.5
 27 Cossetta Restaurant 4.0
 28 Firstar Site Demolition 2.0
 29 James J. Hill Building 24.0
 30 Lawson Ramp Retail 2.1
 31 Capital City Plaza Garage 20.0
 32 Radisson Hotel Renovation 10.0
 33 Wabasha Court Acquisition/Demolition 3.2
 34 Renaissance Box 1.8
 35 Shepard Road Realignment 30.0
 36 Wells Fargo Rehab 16.0
 37 Target Stage – Harriet Island 1.0
 
2002 
 38 Schubert Band Shell 2.0
 39 Central Library Rehab 16.0
 40 RiverCentre Skyway Tunnel 10.7
 41 Music Tech 3.5
 42 Galtier Plaza Retrofi t 3.0
 43 Ramsey County Law Enforcement Ctr. 61.0
 44 Streetscape Redesign 21.0
 45 United Hospital Parking Ramp 14.0
 46 United/Children’s Hospital Addition 41.0
 47 Marshall Field’s Renovation 22.0
 48 Minnesota Boat Club 1.0
 49 Drake Marble Building 11.0
 50 St. Paul Farmers’ Market 3.7
 51 Cathedral of Saint Paul 35.0
 52 Fhima’s 2.1
 53 Regions Hospital Breast Health Care .62
 54 Regions Hospital Cancer Care Center 1.2

 110 Wacouta Commons - Phase IV 27.0
 111 Tenth & Jackson Lofts 55.0
 112 Metropolitan Council HQ Renovation 16.4
 113 River Park Lofts 30.0
 114 Lowertown Bluffs 18.4
115 John Nasseff Specialty Care Center 18.0
 116 HealthPartners 435 Building 13.0
117  Holiday Inn RiverCentre Addition 1.5
  
2007 
118 Printers Row - Phase 1 23.0 
119 Smith Avenue Transit Center 25.0
120 Embassy Suites Hotel Renovation 4.0
121 Crown Plaza Renovation 4.5
122 Holiday Inn RiverCentre Renovation 1.0  
 123 Upper Landing Housing 175.0

2008 
124 Raspberry Island Restoration 5.0 
125 Warren E. Burger Federal Courts Bldg. 70.0
 126 St. Joseph’s Hospital Expansion/Renovation 90.0
127 West 7th Professional Center 12.0  
 128 Chestnut Plaza 2.4
129 Harriet Island - Phase II 13.0
130 Xcel Energy High Bridge Plant 380.0
131 Commerce Building 10.4

COMPLETED PROJECTS 1998 - 2008
SUB TOTAL $3,176,898,359
 
2009
132 Grain Terminal Park Pavillion Interp. Ctr. 2.7
133 Holman Field Improvements 48.0
134 Gallery Professional Building Renovation 1.4
135 First National Bank Renovations 20.0
 136 Regions Hospital Expansion 180.0
 137 United Hospital Expansion/Renovation 75.0  
138 The Penfi eld 130.0
139 Ordway Center for the Performing Arts 7.5

2010
140 Children’s Hospital & Clinics Exp./Ren. 150.0
141  West Side Flats Housing 64.0

2011
142 Minnesota Thunder Stadium 20.0
143 Saint Paul Saints Stadium Renovation 15.0 
144 Ramsey County River Bluff Redevelopment 200.0
145 Cleveland Circle Redevelopment 80.0
 146 415 Wabasha Court Redevelopment 45.0
147 Farmers Market Flats and Indoor Market 11.0
148 Printers Row - Phase II 15.0

2013
149 MN State Capitol Restoration & Expansion 260.0
150 Pressman Lofts 12.0

2014 
 151 Saint Paul Portion of Central Corridor 850.0
 152 Union Depot/Post Offi ce Redevelopment 350.0

PLANNED PROJECTS 2009 - 2014
SUB TOTAL $2,536,600,000
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“Saint Paul’s remarkable 
renaissance has created 

confi dence and certainty for future in-
vestment.  We must now continue the 
positive momentum and implement 
the vision for Saint Paul to create a 
Capital City that is a source of pride 
for all Minnesotans.  For more than 
150 years, The Travelers Companies, 
Inc. has been a leader in Saint Paul’s 
economic and community develop-
ment, and we continue to partici-
pate in efforts that contribute to the 
community’s strength and resilience.”

Andy Bessette
Executive Vice President and 
Chief Administrative Offi cer,
The Travelers Companies, Inc.
Chair-Elect, Capital City Partnership

Healthcare represents the largest employment sector in 
Saint Paul and employs over 32,500 people. It is also 
the fastest growing employment sector in Saint Paul 
and is predicted to grow 43% within the next 5 years, 
to a total of 43,072 employees.  Saint Paul hospitals 
and healthcare clinics combined provide an estimated 
annual economic impact of $3.1 billion.

The healthcare industry has a signifi cant impact on the 
overall business climate of Saint Paul and its residents.  
The east metro area has 11 hospitals, and Saint Paul 
has 4 large, acclaimed healthcare campuses within or 
directly adjacent to the Central Business District.  

Saint Paul hospitals are anticipating an increased 
demand for healthcare services from aging baby 
boomers and project a 26% increase in hospital use 
by 2013.  Because of this increase in demand and the 
need to accommodate the latest medical technology, 
the healthcare industry is investing in Saint Paul with 
signifi cant hospital expansion projects.  

Children’s Hospital – construction began on a $300 
million expansion and renovation of both their Saint 
Paul and Minneapolis campuses. The goal for the 
Saint Paul campus is to create a distinct entrance, 
modernize and enlarge existing patient rooms into 
private rooms, upgrade operating rooms, expand the 
emergency department, and include a roof-top garden.

Regions Hospital – construction will be completed in 
October, 2009 on their $179 million expansion and 
renovation of their facility that includes an 11-story 
patient tower with more than 100 state-of-the-art 
private rooms, 20 new operating rooms, expanded 
and renovated emergency department, and 2 levels of 
underground parking.  

St. Joseph’s Hospital – construction has just been com-
pleted on an $80 million expansion of the 153-year-old 
hospital.  The project includes a 5-story patient tower 
with private rooms, a new heart and neuroscience 
center, lobby and education center, and parking ramp.  
An expanded emergency department and other renova-
tions will be completed in 2009.

United Hospital – is undergoing a $90 million cam-
pus investment that includes the recently completed 
Nasseff Specialty Care Center and the Nasseff Medical 
Center.  They are currently expanding their neurological 
suites, MRI, and developing a new clinic facility for the 
United Family Health Center and residency programs. 
They will be undergoing an additional expansion of their 
emergency department to 36 rooms and a 12-bed 
holding area to keep up with the current demand.  

“

Healthcare Investments

Regions Hospital (above) is one of Saint Paul’s largest employers 
and is undergoing a $180 million expansion project.  Staff at St. Joseph’s 
Hospital (left) utilize new technologies in their $80 million expansion.

DEVELOP
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Saint Paul has undergone a remarkable renaissance 
over the past decade.  The momentum is continuing in 
Saint Paul, and the city-building vision for the future is 
strong.  Many development projects have been identi-
fi ed that will spur economic development in the city.  
Following is a selected list of future projects: 

The Penfi eld – Redevelopment of the former Public 
Safety Building includes plans for The Penfi eld project 
including a hotel, apartments, a grocery store, and easy 
access to the proposed Central Corridor light-rail line. 

Opus River Bluff Redevelopment Project – The Ramsey 
County board selected Opus Northwest as the tentative 
developer for a $200+ million offi ce, hotel, housing 
project on the former jail and adjacent headquarters 
of West Publishing site. They are currently seeking an 
anchor tenant.  

Cleveland Circle – Design concepts are being devel-
oped for redevelopment of this 2.4 acre site.  Proposed 
plans for a mixed-use project include street-level retail, 
restaurants, a possible museum, and a Minnesota Wild 
practice facility.  This project will help connect the Xcel 
Center with downtown and the West 7th Street enter-
tainment district.

Central Corridor – Preliminary design plans have been 
approved for the 11-mile, $900 million Central Corridor 
Light-Rail transit line that will connect downtown Saint 
Paul, the State Capitol, the University of Minnesota, and 
downtown Minneapolis.  This project will help position 

Saint Paul as a regional transit hub and will increase 
jobs, housing, and visitors to downtown Saint Paul.  
Construction is scheduled to begin in 2010, with an 
estimated completion date of 2014.

415 Wabasha – Wingfi eld Corporation continues to plan 
to develop a mixed-use, high-rise tower.  They have 
signed a letter of intent with a 5-star hotel operator and 
are considering Class A offi ce space, a cultural venue, 
and retail on street and skyway levels.

Saint Paul Saints - The City of Saint Paul is developing 
plans and fi nancing options for a renovation/expansion 
of Midway Stadium. 

Union Depot and Downtown Post Offi ce – The 12-acre 
U.S. Postal Service site and Union Depot will be rede-
veloped into a regional transportation hub for commuter 
rail, light rail, high-speed commuter rail to and from 
Chicago, buses, and Amtrak passenger terminal. 

Ford Motor Company Redevelopment – Ford has 
decided to keep its Saint Paul Ranger truck plant 
located on the east bank of the Mississippi River in the 
Highland Park neighborhood open until at least 2011.  
A development framework is being created to redevelop 
this 125-acre site if Ford closes the plant at that time. 

Diamond Products Site – Planning is under way to com-
plete a development vision for the potential redevelop-
ment of this prime 21-acre site.    

Shaping Saint Paul’s Future

1

2

3

A sampling of future projects in downtown 
Saint Paul include:  1) Central Corridor 
Light Rail, 2) Cleveland Circle, and 3) 
Opus River Bluff Redevelopment Project

Building
the Future

A College Town
Saint Paul ranks third in the nation for higher education 
institutions per capital. There are 12 higher educa-
tion institutions in Saint Paul and a total of 23 post-
secondary institutions in the East Metro, enrolling nearly 
65,000 students each year. Saint Paul has a highly-edu-
cated workforce with 60% having Bachelor’s degrees or 
higher, compared to 20% nationally.  

Downtown Saint Paul is home to the College of St. 
Scholastica’s Saint Paul campus since 2000 and has 
offered accelerated evening programs for busy adults. 
More than 600 people have earned undergraduate and 
graduate degrees, and the site has grown from 3 to 11 
accredited programs, ranging from teaching licensure 
to social work, to its newest offering: the St. Scholastica 
MBA.  Their growth continues with a building addition to 
be completed in early 2009.  Also located in the heart 
of the city is McNally Smith College of Music, which is 
devoted to excellence in music industry higher educa-
tion and in developing music industry professionals.

Hamline University is one of 12 higher education 
institutions in Saint Paul.
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“As a business leader in 
today’s challenging economic 

environment, I see the need for inno-
vative public-private partnerships more 
than ever before. When we all give 
back by sharing our leadership skills 
and our resources, we can defi nitely 
make a difference in the community 
and we can enhance the quality of life 
for our employees and their families.”

Jim Humphrey
Chairman, President and CEO, 
Andersen Corporation 
Vice Chair/Corporate Secretary,
Capital City Partnership

“
Capital City Partnership’s marketing efforts, in partner-
ship with Culture, Inc., include the development and 
management of initiatives, events, and infrastructure 
that reinforce the city’s brand, create an inviting 
environment, and provide a unique, urban experience. 
These focused efforts enhance the downtown experi-
ence, and cross-promote and drive traffi c to Saint Paul’s 
main attractions and venues. 

Infrastructure Initiatives
Creating the Experience

Capital City Partnership partners with the City of Saint 
Paul to leverage public and private investments to beau-
tify public spaces and provide services that build and 
enrich the community.  Capital City Partnership con-
tributes and raises the funds annually to purchase the 
fl owers and lights, and the City of Saint Paul Parks and 
Recreation Department installs and maintains them.

Capital City Flower Program – established in 1999 to 
beautify the streetscapes of downtown. Over 250 cas-
cading fl ower baskets line the streets of downtown each 
year and are part of the larger “Blooming Saint Paul” 
beautifi cation program.   

Capital City Lights Program - sets the city aglow with 
white, twinkling lights decorating the downtown core 
and surrounding neighborhoods each winter.  

Wabasha Freedom Bridge American Flags - welcome 
people as they enter Minnesota’s Capital City and are a 
fi tting patriotic reminder of the sacrifi ces our veterans 
made to keep our nation free.  

MARKET

Capital City Partnership teams with the City of Saint Paul 
on the following infrastructure projects that enliven the 
downtown core: (top to bottom) Wabasha Freedom Bridge 
American Flags, Capital City Flower Program, and the 
Capital City Lights Program.

Marketing The City
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Capital City Partnership and Culture, Inc. form a suc-
cessful public/private partnership with the City of Saint 
Paul to create events for all who work, live, and visit the 
Capital City.  

Saint Paul’s historic Rice Park transforms into an en-
chanting winter wonderland from Thanksgiving to New 
Year’s Eve, and Landmark Plaza transforms into Wells 
Fargo WinterSkate during the winter months.  Together, 
these initiatives create vitality, establish downtown Saint 
Paul as a holiday and winter destination, complement 
the Ordway Center for the Performing Arts’ holiday pro-
gramming, and complete the vision of the world famous 
Rockefeller Plaza in Minnesota’s Capital City.  

To further create a centralized “winter village” at-
mosphere, in January 2008 the US Figure Skating 
Championships were held at the Xcel Energy Center 
and The Saint Paul Winter Carnival activities took place 
surrounding Rice Park.

Rice Park powered by Xcel Energy – features a towering 
lit holiday tree, Nutcrackers, and glowing angels.  The 
downtown trees are adorned with white twinkling lights 
and there are horse-drawn carriage rides around the 
downtown square.  

Wells Fargo WinterSkate – creates a fun, winter 
experience amidst the beauty of downtown Saint Paul’s 

charming European architecture and old-world ambi-
ance. The outdoor, artifi cially-chilled rink has become 
a downtown Saint Paul institution and is fi lled with 
noontime employee skaters, youth hockey practices, 
broomball, family open skating, and corporate events.   

Wells Fargo WinterSkate has received recognition from 
the Great Lakes Region of the National Recreation 
and Park Association with a Partnership Award and 
an Award of Excellence from the Minnesota Recre-
ation and Park Association.  The rink was cited as the 
region’s best public/private partnership that enhanced 
the quality of life of a city.

Taste of Minnesota – Capital City Partnership pur-
chased the Taste of Minnesota festival in 1996 and has 
signifi cantly expanded it, creating an annual event held 
over the 4th of July.  Over the past 12 years, Capital City 
Partnership has reinvested the net proceeds from the 
Taste of Minnesota in revitalizing and promoting the city.  

Taste of Minnesota is a free, family-friendly, outdoor 
festival drawing 400,000 people annually to Harriet Is-
land Regional Park.  Cornerstones of the festival include 
great food, entertainment, and a nightly spectacular 
fi reworks display.  

MORE THAN 1.7 MILLION PEOPLE EXPERIENCED THE RECREATED
ROCKEFELLER CENTER WONDERMENT IN THE HEART OF DOWNTOWN
SAINT PAUL DURING THE 2007/2008 HOLIDAY SEASON.!

Capital City Partnership creates events that 
drive visitors to Saint Paul, including:
1) Wells Fargo WinterSkate, 2) Rice Park 
powered by Xcel Energy, and 3) Taste of 
Minnesota on Harriet Island.

1

2

3

Events

Creating the 
Experience
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Capital City 
Partnership 
2009 Work 
Priorities
Capital City Partnership will focus on 
the following work priorities in 2009 to 
achieve our mission, vision, and city 
building goals and objectives:

PLAN
Maintain and expand the involvement 
of our Capital City Partnership Board 
of Directors, and focus efforts on 
achieving Capital City Partnership’s 
mission, vision, and 2009 strategic 
work priorities

DEVELOP
Promote new downtown development.

PROMOTE
Continue and expand offi ce tenant 
retention, expansion, and recruitment 
efforts, including recruiting a new 
corporate headquarters to downtown 
Saint Paul.

MARKET
Continue to promote and enhance the 
city’s image and brand with special 
events and marketing efforts (e.g. 
Wells Fargo Winterskate, Rice Park 
Winter Wonderland powered by Xcel 
Energy, etc.)

MANAGE
Participate in downtown infrastructure 
projects that revitalize and enliven the 
health and spirit of downtown Saint 
Paul; work to enhance downtown 
safety, cleanliness, and user-friend-
liness; focus on enhanced signage, 
lighting, fl owers, and fl ags; and create 
a unique vibrant, urban environment.

Our vision is for Saint Paul to be a vibrant, healthy, and livable city for the people who work, live, shop, and 
visit here by preserving and enhancing a vital, growing, and attractive downtown core.  Our vision is that 
Saint Paul is the center of the East-Metro region for commerce, culture, entertainment, and retail, with the 
downtown streets of our Capital City fi lled with people.  It is a city with a distinguished past and an even 
more promising future.

City Building Process

Capital City Partnership developed a 5-step city building process as indicated in the virtuous cycle diagram below 
to help achieve our vision. 

Our Vision


